STRATEGICS

RECOMMENDATIO
LIPTON ICE TEA

group 18







URlE GONTEXT

50L of sweet beverage 46% consume soft drinks
each year. on a regular basis.

5th most consuming

country.

Soft drinks : Iced-Teas :

- Image of high sugar content; ; @@ « 248 million in supermarket sales;
« Excessive consumption. o Lipton Ice Tea market leader;
« More and more competition.




EINIMGHIMENEDABNYETGIERBIRIIEE

OUR CLIENT WANTS AN ACTIVATION FOR HIS NEXT CAMPAIGN 2023, TO RISE HIS
NOTORIETY FOR THE GEN Z.

O; % "Reconnect people between us”" & communication
() () healthy and good mood.

\Q/ The previous campaign “ACTION ou VERI-TH
) \\ shadow notion for this campaign 2023.

W Digital strategies and think about a charitab



AT YOUR SERVIGE TO© SRINI(E

12 MULTIPLE S ' YOUR OUTREACH.



LIPTON




A KEY

IN THE BEVERAGE SECTOR IBE%SLEN NECTING

KEEP ITS THE CONSUMER'S
SOLAR AND POSITIVE MOMENT oF FRESHNESS

GEN
C“RE BROADLY 7-77 YEARS




GIO/AES

Conitive
goal

Emotional
goal

Conative
goal

TO INCREASE AWARENESS OF THE LIPTON BRAND IN THE SOFT DRINK
MARRKET FOR SUMMER 2023.
TO DEVELOP THE DIGITAL COMMUNITY OF LIPTON ICE TEA FRANCE.

REINFORCE LIPTON'S IMAGE AS A SHARING FACILITATOR.
POSITION LIPTON ICED TEA AS A HEALTHY, UNIQUE AND
REFRESHING DRINK.

TRIGGER THE ACT OF BUYING AND CONSUMING THE PRODUCT DURING
THE SUMMER OF 2023.




STUDENTS / YOUNG WORKERS / MIDDLE- INCOME URBANITES (16-25Y).
MODE OF CONSUMPTION #FASTFOOD DRINK SOFT DRINKS VERY REGULARLY.

target

L i
L i
B

STUDENTS AND YOUNG WORKERS (16 35Y) VARIOUS SOCIO PROFESSIONAL
CATEGORIES HIGHER INCOME THAN BEFORE. , -
target MODE OF CONSUMPTION #OCCASIONAL SOFT DRINKS (E G. WITH FRIENDS)

2t fﬁ: ol g |

35 YEARS AND OVER, MORE EXPERIENCED WORKERS, URBAN OR RURAL,
'HETEROGENEOUS INCOME + RADIO, PRESS.

' CONSUMPTION MODE: ADAPT THEIR CONSUMPTION ACCORDING TO THEIR

| targe TASTES ATTACHED TO THE #BRAND'SVALUES.

L 'I'i
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NISTGET

MAXIME, 19Y

#averageconsumer

JULIEN, 17Y

#icedteafan

| drink ice-tea when it's available or when 1| just
don't feel like drinking fizzy drinks. | think it's
good but it's not what | drink on a daily basis.

| love iced tea! I'm a big fan, | love the
refreshing  and thirst-quenching  taste,
especially in summer! | drink it every day as it
Is my favourite drink.

LEA, 22Y

#careful

| love ice tea, it's my guilty pleasure but I'm careful

because I'm a sportswoman, | avoid sugar as much
as possible. But a glass of ice tea from time to time
never hurt anyone!




OUR CREATIVE STRATEGY
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COMPLEXE CULTUREL LE HAVRE,
SABLES D' OLONNES 85100

MNUGUIST 1920




E/ARSIE

..e:?T Proximity to the ocean, the beach and natural
areas.

The proximity of the camping is adequacy with
our target.

The location is well served and the train station
IS very easy to reach: 15 minutes.




AYGIEOMWINCIASS OCGIAVHIO]IN

NIGHTLINE

Expert in student mental health
thanks to free listening lines, carried

OTHER ACTIONS

out by student volunteers and based

on the principle of peer support. They also provide a platform created

to find free psych support & an
Instagram page dedicated to
destigmatizing student mental health.







ORGANIZATION
THE LIPTON ICE TEA EXPERIENCE.

FRIDAY SATURDAY SUNDAY
Entry : 3 PM Entry : 11 AM Entry : 11 AM

Closure of the Lipt'Sun Fest : 3 AM
Approximatly 1 hour after the last song




RADIATE WITH

GRAPHIC CHARTER
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O Lipt’Syn .

Sun
FesST

Sun




ORELSAN, TOLDYA, LE MOTIF, PANDREZZ

SATURDAY

RONOMUSIK, ROARE, BIANCA COSTA, MYD

' suivis  Parcourir

Rechercher

ﬁptonioetﬂaﬂ'amﬂ

Hello 1 Le Liptsun fest clestmairtenant

Frangais

- Sulvis  Parcourir Rechercher

liptoniceteafrance &

142,9 k followers

w B O @ Acheter des Bits ‘

Q7166 01:27:02

+




RADIATE THROUGH

1lrl

ERWik

=

2L @AM

PHYSICAL VERSION

Dozens of challenges for
invited festival-goers (Action

or VERI-THE type)

DIGITAL VERSION

Landing page available from the
beginning of the festival until the
beginning of winter (QR Code
present on the stand during the
festival)

s o\ iy

D

—

1T f‘

)AL\

S}
\L y
J

A

|

=



RERRESEHROURS ENE

REFRESH YOURSELF WITH

\WANREIREMISSIREIRS

OBJECTIVES

« Refreshing in the summer heat

- Reminder of Lipton's iced tea taste
. Olfactory experience

. Festival route

1 WIT H A @\ F LAVO U R - Combine freshness, peach taste

and Lipton Ice Tea




FURN AGIINIEN
REFRESH YOURSELF WITH

EINIMREGINES'S

1 2 OF FESTIVAL-GOERS
RACE

FUN

& HAPPINESS

& REFRESHMENT




FURN AGTEVEY
HAVE FUN WITH

PEAGHNOILLEY

A STMPLE AND EUN AGTIVITY
RLIOUT THE HEADAGCHES.




STAY FRESH AND

CREAVIEROURECO©CIRYIVAL

CREAIENTHIETRIOWINEC O CRIYAIIERE©IM
AN BIASTICHICERTEARRIE@IUMRIEIMIEINITP

. Refreshment CONVIVIALITY

- Taste experience
- Associate a unique
moment with a drink

- Memory of consumption




IMMORTALIZES THE MOMENT WITH

RPRIOTOBEOTIR COLLABORAIILR

Creation of a collaborative photo mural by festival participants.

Brand image
Visual experience
Creative and collaborative concept

Creating a link between festival
participants




HAVE FUN WITH

GIANT TOTEM

#LIPTSUN [

SO LETTER TOTIEM ¢

ESHIE

ECORATIOIN




TAKE THE SUN WITH

THE PEACH CHAIR

Take pictures and immortalize
these radiant and summery
moments at the LiptSun Fest.

DECORAVIIO/N

Presence of a kakemono with the
hashtag of the event "#LITPSUNFEST"
and the tagline of this animation
"J'suis dans ma péche t'es dans la
dech".



STAND OUT WITH

EESIIAV/ANRBIRACE{IREfl]

ORANGE

For underage festival goers. Access to
three free glasses of Lipton Ice Tea.

For volunteers (organisers, technicians,
waiters...) A number from 1 to 10
shows the degree of competence and
access on the festival.

For major festival-goers. Access to 1
drink with alcohol (cocktail or beer)



THE UNIFORM OF STAFF

[ HIERRAVONNEURSE




SUPPORT THE ASSOCIATION WITH

MIERICEANDISTENG,

20% OIF TRE PROEFITS FROM TRIE
MEIRCHANDIS EXCORIORNEIEFAS SO

« Support the association Nightline

- Buy a special one-off product

- Have a souvenir of the festival
Products related to summer, heat and

freshness.
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https://www.linguee.fr/anglais-francais/traduction/freshness.html
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THE FESTIVAL'S

RAVAR

LEGEND

Accueill / entrée

=
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@ Zone de sécurité

= | Lipt'partenaire

é. Lipt'Food&Drinks

- Lipt'Fraicheur
Lipt'Scene

Lipt'Jeu de la roue
Lipt'Bar
Lipt'memories
(photobooth / fresque)

LIPT'SUNFEST
(totem geant)

*Distributeur Ice tea




HAVE PLANNED WITH AR

OUR STRATEGY . iiisgeien

« young people talking to young people

SOCIAL MEDIA THEMES
 Instagram, TikTok, Youtube, Twitch « Holidays
« Majority target attendance (gen z 16-24) « Summer
« Create a community « Friends
« Strong engagement « Sharing
. Festival
« Convivialit
MESSAGE E S,

« Lipton Ice Tea is the refreshing summer drink to share

with friends for a moment of enjoyment FREQUENCY
« not being focused on the brand . 1G : weekly stories, published 3 times a week

« highlighting the benefits and moments of sharing . Tik Tok : published 5 times a week

. Youtube : short video
« Twitch : Live replay




SOCIAL MEDIA STRATEGY -

¥ MOMIENTS OF TRES EVIERNT

perOR

. Teasing content (sms . Festival content

campaign, shadows of . Program / lineup of each
artists) day

- Annoncement of event . Share content of Lipt'Sun

- Landing page Fest on social media day to
- All pratical informations day

(date, artists, place, tickets . Repost UGC content

price...) . Live Instagram
. Spotify Podcast

- Share recap video of this
first edition

- Share interviews of
public, artists and the
staff

- Email to the public for

sharing a link with all
photos of this event



SOCIAL MEDIA STRATEGY

AL

ENDAR, o
= I

Teaser Social media
Video shadows
artists

Social Media Post
(annoncement/ infos)

Festival Teaser
Youtube Video

Spotify Podcast
+ Social media post




SOCIAL MEDIA STRATEGY

Lineup / program on

event




SOCIAL MEDIA STRATEGY

C/AEEINID/AIR

AUGUST SEPTEMBER

Recap Video on Social Media

Update highlight Instagram :
Lipt'Sun Fest —

Email with drive link to all
photos

Survey for a second edition

Annoncement Lipt'sun Fest
2024

Tickets Early birds Lipt'sun
Fest 2024 Edition
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Nos Horaires d'ouverture

VENDRED! SAMEDI mrr@m;%

ENTREE : ENTREE : ENTREE :
15H TH TH

Nos artistes |

e e
VENDREDI
Le festival Lipt'Sun Fest oy

Le Lipt'Sun Fest est festival de musique
mais surtout un moment de partage, de
discussion, d'amitie et de prévention |

S

c'est au lipt'Sun Fest que tu vas passer
ton meilleur été. Soleil, chaleur et
rafraichissement seront au rendez-vaus | CLOTUFfE BU LIPT'SUA FEST : 3H
H APRES LE DERNIER CONCERT

On héte de passer un
ensemble |

Merci et a trés vite
au Lipt'Sun Fest

Complexe Culturel Le Havre,

Sables d’Olonnes 85 100

UT 1920

Créee ton tube de o .
I'été

Lipton lce Tea France
20 rue des 2 gares,
92500 Ruell-Malmalson

Espace fraicheur

Y 1

0155 60 90 00

bonjour@liptsunfest.fr

ay ¢ @fwe

Peachvollay

Nos partenaires

LS R

Les Sables d'Olonne

A 6 km de la plage de la Sauveterre, les Sables
d'Olonne propase un cadre naturel depaysant, et une

Entreprises et autres

ouverture sur ['Océan Atlantique | MNous  vous sacem
conseillons vivement de découvrir cet endrait |
Transports A
- \ Les sables d'Olonne sont trés bien derservie par la
“"4.} "ﬁTT"’ = % L route et le train. La gare la plus praches se trouve a 15
’ ’i:'%;l -':‘:-r‘-_ e g min.
t l‘,_ =1
~o- T
AT £ ] PN logements
2 ;
\ 4 Le complexe culturel Le Havre, se trouve & proximité

de camping, hotels et d'auberges de jeunasses | Tout

pour passer un leng week end endiablé |
. - e






Orelsan - c2c - La Feve
Lujipeka - Zine - Tiakola
Georgio - Chilla - Bekar - 47ter

Lomepal - Bushi - Bigflo et Oli
Pony pony run run - Jade

prime video
ot

% wrd ME

: Cuturs; @mms @ Lydia
pgrine Sseoty (6 )meum O By o "7




Lipton France

Text Message

Rdv vendredi 18h pour une
annonce rafraichissante

¥

qui va refaire votre été &)@

PROGRAMME

- Lipt'sun
\ FesT
ra

Lipton Ice Tea

S'abonner Q @

Découvrez la toute premiére édition du Lipt'Sun Fest a travers
les yeux de nos organisateurs, partenaires et méme des
festivaliers... afficher plus

4,9 vy (9.4K)
Tous les épisodes
Nightline, principal partenaire du Lipt'Sun Festival,

pour une meilleure santé mentale des étudiants

Un festival qui ceuvre pour le bien-étre et la santée mentale des
étudiants. Découvrez l'association Nightline, comment faire un don,...

ven.« 14 min

® ©® (>

Logements, transports, les bons plans du... [ B
5 Lipt'Sun Fest - Le Podcast = . ’

[ @ 11D

Accueil Recherche Bibliothegque




SOCIAL MEDIA STRATEGY

RNSHAGIRAMERIOSTESHENCAM| RIS

LIPTONICETEAFRANCE £
< Publications

m liptoniceteafrance &

oQv

liptoniceteafrance # Voici en exlusivité la programmation

festival !

Nous vous en mettons plein les yeux, du vendredi au
dimanche !

On se retrouve a partir du 18 Ao(t.

#festival #programmation #artistes #musique

An Q B O

CARROUSEL







SOCIAL MEDIA STRATEGY

ROSIISHENVAM| P/

<

M liptoniceteafrance &

LIPTONICETEAFRANCE §
Publications

Twitch

Lipt'Sun Fest? &4

#twitch #Hiree

liptoniceteafrance € Lipt'Sun Fest X Amazon Prime X
|/ Pour toute souscription & Amazon Prime, un
abonnement d'un mois & un streamer offert sur Twitch. _*

Quoi de mieux pour accéder aux bonus de la chaine

#Liptsunfest #amazonprime #primegaming #primevideo

h QA ® ©® @

ES

QUELLES SONT VOS MEILLEURES
& ASTUCES EN FESTIVAL ?
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REVENUE

CALCULATIONS AMOUNT

Pass 1 day: 30% = 9k -> 306k

Pass 2 days : 45% = 13.5k-> 837k

TICKETS Pass 3 days : 20% = 6k -> 540k

Early birds : 5% 1.5k 70€ = 105k

Number of festival goers : 30k -> 1 788 000 x 0.8 + TVA (20%)

RESTAURATION Rental of food stands (number of stands)

Bar hire + Lipton Ice Tea sales Estimated 22500 litres (0.3€ per litre, sold at 4€

BUVETTES per litre) 22.5k x 4€ = 90k - (6750€ of drinks)

Sales of t-shirts, caps, bobs, bracelets...
MERCHANDISING 50% of the sale to charities (180k - 50%)

Institutional, partners, sponsoring

Premimum partners: Spotify, Prime Video, Prime Video
SPONSORING Others: Burger King, JBL, Cultura, Lydia, Fruitz, Rhinoshield
Institutional: Vendée, Pays de la Loire, LSO Agglomération

1803 650€




COSTS

INFOS CALCULATIONS AMOUNT

LANDING PAGE construction of the landing page

VOLUNTEERS 300 x 25 x 3 meal tickets over 3 days

ACTIVITIES Rental of equipment (beach volleyball, tummy time...) & food

ARTISTS Overall stamp

EQUIPMENT & Rental of audio and sound equipment, technicians, installation, transport,
LOGISTICS accommodation.

LOCATION Rental of the site for 5 days

SCENE A main stage

PUBLIC SERVICE Electricity, water




WASTE

Waste management and collection, set up a self-collection system.

" COMMUNICATION

ADVERTISING ON
THE EVENT

Signs, 3D letters, stand advertising.

PR/MEDIA
(PRESS/RADIO)

Media invitations (Brut, Konbini, Funradio, influencers).

DISPLAY

Bus stop posters, billboards: 12150%€.
Student flyers: €1275

SOCIAL MEDIA

Paid (Insta, TikTok, Twitch, Youtube, Spotify)

VIDEO TEASER +
RECAP

Promotion RS event

PHOTO & VIDEO

3 people for the 3 days // 750€ per day




LIVE TWITCH

Live music creation, production, set design, audio equipment rental, participants
expenses.

| MERCHANDISING
BRACELET, T-SHIRT,
BOB, CAP...)

Bracelet, Teeshirt, Bob, cap, Tote bag, cup holder, sunglasses...

INSURANCE

Civil liability, weather, materials.

LICENCES AND
PERMITS

500 for the alcohol licence

SECURITY

12h x 23€ x 40 agents

SACEM + ROYALTIES

3% of your ticket price to pay for them.

VARIOUS

In case of emergency, problems

AGENCY FEES

Organisation of the entire festival, 10% - 30% of the festival budget.

TOTAL

1393 455€




KPI'S

« To reach 40k followers on the Instagram account by September 2023.

- To have an engagement rate > 3.5% on the Instagram account by the end of
September 2023.

« Getting 5000 early birds in 1 month for the LIPT'SUN FEST 2024.

- Reaching 1000 posts on social networks with the #liptsunfest over the 3 days of
the festival.

« To have a Net Promoter Score > 8 by the end of September during the festival
satisfaction campaign.

« To get a Return on Investment of 300k € on the whole LIPT'SUN FEST festival in
order to be positive on the organisation of the festival (essential commercial
element for future editions of the event).







SOURCES & RESEARCH

- Weezevent barometers on festival consumption habits

« SOFEST! study comparing key activity indicators of festivals in France (budget,
festival profiles, prices, activities...)

« Audience and strategy Lipton Ice Tea




